™~
No. of Printed Pages : 4 Roll No ff:') ! E’;_,, 'F
UG0201 BBA-75T-302

Three/Four Year B.B.A Semester V
Examination, December - 2025
( Faculty of commerce)

Subject- Advertising and sales Promotion

Time Allowed : Three Hours Maximum Marks : 120
T < A e Hfem 5: 120

No supplementary answer-book will be given to any candidate. Hence the candidates should wnite the
answer precisely In the main answer-book only.
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Answer to short answer-type quesions must be given in sequential order. Similarly. all the parts of one
question of descriptive part should be answered in one place in the answer-book.
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Write vour roll number on the question paper before answering to the questions.
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Th question paper consits of three parts A, B and C. ‘

e 03 W I 9-31 & 3R | &

Part-A: 20 marks /HTT-3 : 20 3

Part-A will be compulsory, having 10 very short answer-ty pe questions of 2 mark each. The first ques-
tions is based on knowledge. understanding and applications of the topics/texts covered in the
syllablus.(Word limit 20)
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Part B: 20 marks/¥-§ : 20 31&

Part B has 4 questions (with alimit of 150 words) of 10 marks from each unit. The candidate is required
to attempt any 2 questions.
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Part C: 80 marks /¥ -: 80 31

Part C of the paper shall consist of 4 unit each unit carrving 1 descriptive question with intemal choice.
Solution shall attempt | question from each unit. Each question cames 20 marks.

(Word limit 300)
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Part-A /91-A

Note: Answer the following question:

A fEfafad yet @ IR dfog

1. ()]

(i)

(1)

(iv)

(v)

(vii)

Whatis advertising?

fasimo @ 27

What does DAGMAR stand for?

DAGMAR &1 quf &0 1 27

Name any two types of advertising.

fagme & ®I§ Q1 YbR AT |

What is media planning?

ffsan wnfir @ &2

What is Advertising Agency?

fagime woiel @ e 82

Define sales promotion strategy.

faspa et oty @1 aftefaa & |
Mention any two types of sales promotion.
faspa Al & a1 yor gasy)

What is the difference between ady ertising and personal selling,
fasme sl afdmra fama ¥ @0 siew 82
What is sale forecosting?

fasl qatg @ 22

Which elements are coverd inselling processs?

- R wfiba e ol @) wffera fear T 22

(2)

(20]




Part-B/911-B

Note:  Attempl any two questions each carry 10 marks [20)
A ﬁmﬁﬁm‘rﬁﬂuwﬁ,ufﬁw&mww%l
2. Describe 5 M model of advertising,
g™ & 5 M wtsa @1 qufs BIfory |
3. What factors should be considered while sel ecting an advertising media?
mwmwmﬂwﬁmmwﬁmmﬂﬁm
4. Discuss the importance of Sales Promotion.
fasra Siaet & wee w Tl @y

G Describe the various types of recruitment in sales.

faspt Setaiat o wcdf @ fafier mee gy
Part-C/4m1-C

Attempt one question from each unit . [80]

YRS 3BT 4 W VP U B 94 Bd g ST o |
UNIT-1/5TE-1
6. .Descuss the objectives and types of advertising.
9T @ Sewd vd YR W aat o |
OR/3rgar

[10+10]

Explain the process of compaign planning and budgeting [10+10]

i e sl gore Fufvor @ uftean & WSy |

UNIT-11/go1E-11

10+10
7. Write anoteon : | |

(a)  Advertising Agency Structure

(b)  Advertising Agency's functions

P.T.O.
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OR/Fr¥ar
Explain the process of Media Planningin detail [20]

fafsan Pt & ufbar @ favga w3 g
UNIT-N/ZSTE-111

Explain various types of Sales Promotion tools. Also give the idea behind sales promotion of industreial

goods and consumer goods. [10+10]
fosh Vol @ fafieT wor 1 qaEe W d ireNfire awqeii 3R Susiear avgst @ fma
HEH @ 8 A srEmom aamy |

OR/Zrgar

Give the functions of sales promotion department. Also give the process of evaluation of sales promotion

 programme. [10+10]
AP Siaef T & el @ gy Td R <t wrimn @ e B s s
UNIT-IV/@1E-1V
Explain the selection process in sales organisation. [20]
 fah vieen F wafia @ B ufar @ fvga wu S |
| ' OR/3ra
I. - Wiiteanote on following :

[10+10]
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