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Three/Four Year B. B.A Semester V 
Examination, December- 2025 

(Faculty of commerce) 

Time Allowed : Three Hours 

Subject- Advertising and sales Promotion 

No supplementary answer-book will be given to any candidate. Hence the candidates should write the 
answer precisely in the main answer-book only. 

Th question paper consits of three parts A, B and C. 

Answer to short answer-type quesions must be given in sequential order. Similarly, all the parts of one 
question of descriptive part should be answered in one place in the answer-book. 

Write your roll number on the question paper before answering to the questions. 

Part-A: 20 marks /T-4: 20 34C6 

Part B: 20 marks/TU-g: 20 34C6 

Rol No. ol24 

Part-A will be compulsory, having 10 very short answer-ty pe questions of2 mark each. The first ques 
tions is based on knowledge, understanding and applications of the topics/texts covered in the 
syllablus. (Word limit 20) 

Part C: 80 marks /A| -H: 80 3 

(Word limit 300) 

(YrG İHI 300) 

BBA-75T-302 

Maximum Marks: 120 
feaH E: 120 

Part B has 4 questions (with a limit of 1 50 words) of 10 marks from each unit. The candidate is required 
to attempt any 2 questions. 

Part C of the paper shall consist of 4 unit each unit cary ing l descriptive question with intemal choice. 
Solution shall atempt 1 question from each unit. Each question caries 20 marks. 

C-12-BBA-75T-302 (199/2000) 19901027 P.T.O. 



Note: Answer the following question: 

1. () 

(i) 

() 

(iv) 

() 

(vi) 

(vii) 

(viü) 

(Ix) 

What is advertising? 

What does DAGMAR stand for? 

Name any two types of advertising. 

What is media planing? 

What is Advertising Agency? 

Part-A /A-A 

Define sales promotion strategy. 

Mention any two types of sales promotion. 

What is the difference between advertising and personal selling. 

What is sale forecosting? 

Which elements are coverd in selling processs? 
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7. 

Note: Attempl any two questions each carry 10 marks. 

3 

6. 

2 

4. 

5 

Describe 5 Mmodel of advertising. 

What factors should be considered while selecting an advertising media? 

Discuss the importance of Sales Promotion. 

Describe the various types of recritment in sales. 

Attempt one question from each unit. 

Part-B/Y-B 

Write anote on : 

(a 

Descuss the objectives and types of advertising. 

(b) 

Explain the process of compaign planning and budgeting 

Advertising Agency Structure 

Part-C/I-C 

Advertising Agency's functions 
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UNIT-II/soIÉ-II 
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8 

9 

(a) 

(b) 

Explain the process of Media Planning in detail. 

goods and consumer goods. 

Explain various types of Sales Promotion tools. Also give the idea behind sales promotion of industreial 

programme. 

Write anote on following: 

OR/3IUAI 

(a) 

Give the functions of sales promotion department. Also give the process of ev aluation of sales promotion 

(b) 

UNIT-IIIIzOÉ-III 

Explain the selection process in sales organisation. 

Planned selling approach 

OR/JUAI 
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UNIT-IVIzOIÉ-IV 

Training Motivation in sales Organisaion 

OR/3UAT 
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