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1. Attemptall the 40 questions. Each question carries 1 mark.
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l()",lho](:;xsl the best ;}nswcr and darken the corresponding circle (A,B,C or D) on the OMR sheet with
ack/blue ballpoint pen. Answers written in the question booklet will not be evaluated.
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Darkeni
rkening more than one circle for a question will be considered as a wrong answet. Once an answer
written, it should not be changed.
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No marks will be deducted for qucstions not attempted or answered incorrectly.
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Do not make any stray marks on the OMR answer sheet. Do not fold the OMR answer sheet. Rough wo
must be done on the blank sheet provided with the question booklet.
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The OMR answer-sheet will be collected from you at your seat by the invigilator at the end
examination. No one will be allowed to leave their seat unless they have handed over the OMR answe

sheet to the invigilator.
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Any candidate found removing pages from the booklet will be disqualified and may be prosecut

according to university rules. ‘
Mﬁmﬂﬁm—mﬁﬁmwwﬁwwma%mwma

Wﬁmﬁmmﬁmﬁml

Using unfair means for copying or writing down questions from the booklet will disqualify the candid
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Mobile phones, calculators, or any electronic devices arenotallowed in the examination hall.
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Whatis the primary goal of digital marketin g?
(A) Entertainment

(B) Promotion.

(C)  Education

(D)  Timepass

Which platformis an example of CRM 9
(A)  Salesforce .

(B)  Facebook

(© YouTube

(D)  WhatsApp

What is content marketing focused on ?
(A)  Coding

(B) Creating valuable content -

© Making ads only

(D)  SEOranking

Traffic in digital marketing refersto ?
(A)  Roadtraffic

(B)  Number ofsite visitors-

© Server crash

(D)  Emailreplies

CRM isused to manage:

(A)  Hardware

(B)  Customerrelationships

(C)  Coderepositories

(D) Salesbills

SEO stands for:

(A)  Search Enginc Optimization -
(B)  System ExitOption

(©  Site Email Offer

(D)  SearchEnd Objective
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7. Whichofthe followingis a Google ool forSEO? 7, e <y i 1 ToTeT &t SEO B Ry 2
(A) Docs

() S
(B)  Keyword Planner. B) PITS TR
(©  Gumai - (C) W
(D)  Blogger (D) =R
8. On-PageSEOincludes: 8.  iff—Is SEOH Wit &
(A)  Social sharing (A) |r3ret TIRAT
(B)  Keywordplacement - (B) Pas @RFHT
(€)  Paidads (GRS
()  Email campaigns | (D) et s
9. WhatisGoogle Analytics used for? 0. ﬁg’ﬁm a1 ST feaa fag fom
@ Dol (@) R
(B)  Monitoring traffic - o —
(C)  Emailsending © Sty
(D)  Buyingdomains N O
0. Metatagsareusedfor? 0. T & T ST R e
(A)  Stylingawebsite (A) TS el
@) SEO- | (B) SEO |
(©)  Changing domainname (C) SF T Tery
. D) mHostingpag‘es | v (D) 1 & e
11. Wha:tdoelzsPPCstandfor?' s ".  PPCoTamrepige - - |
(A PayPerClick~ . ' : . @ ﬁ‘Nﬁx‘ﬁ
® PaidPagéCoﬁtent i Ve ‘(B) ﬁaﬁaaéa ;
(©)  PagePerformance Control e © ﬁvfﬂ'\'qf“ﬁqa,-,ga L
®)  None f'} ®) ﬁaﬁ%éﬁgqﬁ
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397 What is the use of Google Ads?
| Aa) Content writing
B) Paid advertisemeﬁt ‘
© Site analytics
- D) Social messaging
/1 3 Conversion rate means:
(A)  Numberofshares
(13;) Number of site crashes
© Visitors who completed action -

D) Email Bounces

14. Which ofthese is not a digital marketing channel? .

(A) SEO
(ﬁ) Email
© Social Media
D) Paper Advertisement -

(15. | Email bouncerate shows:
(A)  Emailsdelivered successfully
®B) Eniails notdelivered-
© Openrate
(D)  Click-throughs

16. WhichisNOTa part of social media maiketing ?

(A) InstagramAds
®) Twittertrends
(©  GoogleDrive -

D) | Facebook promotions
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17. Google AdSense is used for: 17
(A)  Showingadsonwebsites -
(B)  Buyingdomains
(C)  Keywordresearch
(D)  Hosting bloés |
18. - CTRstands for:
18.
(A)  Click ThroughRate -
(B)  Creative TagResponse
© Content Traffic Rate
(D)  None
19. Which is an example of an email marketing tool ?
A .Mailchimp;x b
®B) \ . VLCPlayer
(C) Google Docs
(D)  WordPress
20. Facebook Ads are linainly used for:
(A)  Blogging @
(B)  Codesharing |
o Adv'eftising to target audience -
(D)  Writing posts only
21.  Whatis affiliate marketing ? |
(A)  Promoting oﬁm products' 2
(B) Promoting others’ products for a
commission . :
: © Creatjingads;s
®)
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7). A/Btestingisusedto: 22, A/BRET &1 ST BT &

(A) T IS S B & forw

(A)  Testnewcode

(B)  Compare two versions of content - | (B) WTHAT & <1 HEHRON ) Gl By o forg
(O  Backupemails | (C) $7 BT %31 o & Ty
(D)  Designbanners (D) SR fm oe & forg
23.  WhichisaKPTin digital marketing ? 23.  feRree ATy KPIo @r &7
(A)  Click-throughrate - A) -9 ¥
B)  Codeefficiency o B) Frs e
(©)  Serveruptime (C) AR IvereH
(D)  Internetspeed (D) Sexe wis |
(24 Whatisthe function ofa landing page? 24. RSt 1 T e &7
(A)  Homepage. - | (A) B o
®)  Collectleadsorsales | (B) IR 1 8651 Sy e
©) Contactpage © s
(D)  Sitemap (P wrecits
25. T # & fraer swi P Red & forg far
25.  Whichoftheseisused forkeyword research ? | ST &7
(A) Canva | (A) BT
(B)  GoogleKeyword Planner - B) T PIS TR
(C)  Google Translate - ' ~ (O) T giee
D) Adobe XD (D) WEXD
(26)  Whatdoesbouncerate indicate? 26. TSN T S 8?
A Numberofemailrespons_e;s . : (A) éﬁamﬁﬁﬁw i
(B)  Percentage of ‘users who leave site ‘ (B) WRRIG STARTET S HIST Y IR BIS 3
quickly s T g
(C)  Pagerank ’ . © wiYs
(D)  Serverdelay : ©) TR
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In email marketing, CTA means: 27

(A)  CalltoAction
B)  CodetoActivate
(C)  Campaign Track Algorithm:

(D)  Content Tag Analysis

Whichis a paid digital marketing technique ? “

(A)  SEO

B) PrC:

(C)  Organicblogpost

(D)  Socialmediasharing

Influencer marketing involves: 29.

Aa) Bots posting content

B) | Algorithms boosting content

© Popular individuals promoting abrand-

(D)  Spammingemail lists

Which forma.t is effective in email subject lines ?

(A)  Toolongsentences

B) Clear and concise lines *

(C)  Randomcharacters

(D) HIML codeg |

: 31.

Remarketing targets:

(A) New users

(i}) ~ Existing website visitors -

©  Seamhengines

(;?) . Googlebots |
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22.

33

34.

35.

36.
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Which of these helps track digital ad 33

performance?
(A)  Googlesheets

B)  Google Ads Dashboard -
© Excel

(D)  Android Studio

Social media engagement includes:
(A)  Likesandshares-

B) Code commits

(©)  Datalogs
() Billing
Opt-in in email marketing means:

(A)  Userconsent-

®B) Server opt-out

(C)  Unsubscribed user

(D)  Pageloading

Ablog is mainly used for:

(A)  CRMsetup

(B)  Informative contentsharing *
(C)  Servermanagement

(D)  Email protocols
Responsive design ensures:

(A)  GoodSEO

(B) Siteadjustsonalldevices «
(C)  Quickcodetesting

(D)  Emailalerts

-

Conversion funnel represents:

(A)  Webhosting Stages

~ (®  Customerjoumeystages *
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3 @ UTM parameters help in: 38.

A) Adtargeting
(B) . Tracking campaign performance *
(C)  Email formatting

(D)  Leaddesign

39.  Whichstrategy improves engagement ? 39.
(A)  Auto-replies
(B)  Personalized content -
© Popup ads
D) Text-only sites

40. Analytics report helps in: 40.
(A)  Designinglogos
®3B) Understanding user behavior-
© Writing code
D) File compression
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