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Attempt any five questions in all, selecting one question from each unit.
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No Supplementary answer-book will be given to any candidate. Hence the candidates should write the answers
precisely in the main answer-book only.

All the parts of one question should be answered at one place in the answer-book. One complete question should
not be answered at different places in the answer-book.
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Write your roll number on gquestion paper before start writing answer of questions.
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UNIT-1/3%% -1
L /Explain the characteristics, objegtives and role of Advertising. 84646
farmae =t fadrwansdi, sevai o vifir B gaEEd |
OR / 3tgan
% Explain the types of advertising in detail, 2%
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UNIT-11/3%T8 - 11
2.  What do you mean by message ? State the steps for developing a message strategy. Explain the

essential factors to formulation of a message. 4+6+10
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OR / 94T
()  Discuss the points need to be kept in mind while planning an advertising campaign. 10
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(@)  Discuss the factors to be considered when setting the advertising budget. 10
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UNIT-111/v&7§ - 111

3. .xplain the functions of adverusing agency. Discuss the factors to be considered 1n aelecting advertiming
agency. 10+10
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OR / yam

Explain:
() Role of advertising media research. 5
() Problems in media planning. 5
(w) [mportance of media planning. 10
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UNIT -IV/¥&T8 - IV

h 4 ﬁ\'rite notes on the following :

f-:a:::i 511 +J pProduct Knowledge 10
(1)  Effective Speaking 10
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OR / 3gan
@ Explain the need of motivation at all levels. 6+10+4
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“ii) Explain the contents of a good training programme.
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'{i:i.i} What are the Limitations of sales training ?
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UNIT-V/ZHRE -V
5. (i) Whatare the factors determine the size of sales territory ? 10
o w2m & AR+ Fifa 23 (s F30) 90 923 9 9R53)
(i) Describe the importance of control of sales operations. 10
fawg w4l & farg=aor & T &1 AvA Fifad |
OR / ¥9ar
{)  Clearly explain the importance of fixing of Sales Quota, 10
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“(m) Discuss the important factors for fixing Sales Quota. 10
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