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Answers of all the questions (short answer as well as descfiptive) are to be given in main
answer-book only. Answer of short answer type questions must be given in sequential
order. Similarly all the parts of question sthould be answered at one place in the answer-
book. One complete question should not% answered at different places in the answer-
book. g

Write your roll number on question pape},}:gfore start writing answers of the questions.
Question paper consists of three parts. N : V

All three parts are compulsory. _

Part-1 : (Very short answer) consists of 10 questions of 2 marks each, Maximum limit for
each question is up to 40 words. _

Part-11 : (Short answer) consists of 5 questions of 4 marks each, Maximum limit for each -
question is up to 80 words. ;

Part-1II ; (Long answer) consists of 5 questions of 12 marks each with one question from

each unit with internal choice.
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PART-I

10)(2:
1. Very short questions attempt all : [ 20)

62¢120.L5¢

‘}a) What is digital marketing?
(la)/ Define inbound marketing.
(c) »What is CRM?

What is Google analytics used for?

JA{ What does SERP stands for?

‘())/ De[ﬁ’ne 4Ps in email marketing.
1/

Mﬁt is a trigger in email marketing?

ﬁhat is Google AdWords?
/\('AVh does CPC stand for?

What is the difference between a facebook Fan Page and a Profile?

621C0.LGC

PART-II

64120.LG¢C

Short questions-

W does marketing differ from sales?

(}./Explain the importance of content writing in email marketing.

[5%4=20]

\}/ Describe the difference between on-page and off-page optimization techniques.

%hat are the core objectives of a website?
v/ﬁxplain the concept of Social Media Optimization (SMO).
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PART-I11

(}/ Desgfibe the various CRM models and their applications in digital marketing. How can buéiness

leverage CRM platforms to enhance customer relationship? [12]

OR

at is digital marketing? Explain different types of digital marketing? Differentiate between in-
bound and outbound marketing. [12]

/ Write short note on:

v(/ Google Analytics

(bY Website Auditing

[12]

OR

Compare and contrast on page and off page SEO Techniques. Explain different on page and off
| 12)

page optimization.

9. Discuss the strategy behind effective email marketing. How can business utilize the 4Ps to create
impactful emai igns. [12]

OR

\&ﬂwﬁse landing pages in emails? Why are trigger email important. Explain different types of trigger

emails. [12]
/LO/D uss the basics of google AdWord and its significance digital marketing.-How does it differ from
| 2]

traditional advertising methods.

OR

\@@ the P.P.C. cost formula in detail. What factors contribute to the overall cost of PPC

campaign? )
paign [12]
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. Describe the role of different social media platforms (Facebook, LinkedIn, youtube Pinterest) in a
comprehensive social media marketing strategy, including how to optimize contént for each platfrom.

[12]
OR

What do you mean by facebook advertising? Explain types of facebook advertising. Write steps to

create you tube channel. - [12]
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